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As organizations and businesses continue 
to expand in the cross-border and 
multicultural markets, culture needs to 
be taken into consideration. At present, 
culture introduces significant changes in 
the core assumptions of business practices 
and skill expectations. Gaining cross-
cultural compatibility is now a serious 
concern for businesses and organizations. 
Appreciating the overall view of 
cross-cultural business environment, 
‘Handbook of Research on Cross-culture 
Business and Management’ is a significant 
attempt to contribute a piece of knowledge 
on different aspects of cross-cultural 
business and management, facilitating 
practitioners and academicians to explore 
different cross-cultural business practices 
and develop competencies. This book 
will be a unique source for cross-cultural 
business and management practices, 
helping people of both industry and 
academia to understand the cross-cultural 
business environment and improve 
management practices.  
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East Nimar Society for Education (2019) dedicated to quality 
improvement in higher education and the development of educator 
competencies. As a Senior Consultant, he has served the Centre 
for Internal Quality Assurance (CIQA), Madhya Pradesh Bhoj 
(Open) University, Bhopal, India. He is associated with several 
management institutes in central India, including the University 
of Indore, India, in various academic roles. Dr. Maheshkar earned 
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